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Abstract- Micro, s.mall and medium-si s (MSMBs) in the modern digital age are
under increasing pressure to 1nn0va,(e}anﬁ§’:“ n".Etﬂ;:us‘:tl'lewer-shifl;ing demands of consumers.
Keeping up with the compctltlon i relevanthin the market now requires digital
transformation for MSMEs. This étudy sﬁwﬁiaahmg goal is to learn how digital transformation
has affected the efficiency andpro uctiw icro, s d medium-sized enterprises
(MSMEs) in Central Java, and| ho stainability practices have played a key role in their
meteoric rise to the top. Sales @@pwth et reach, and cusftomer happiness are some of the
main performance factors thatﬁ s to understand through the application of digital
tools and sustainable practices. In' I.hlS s quantitative research methods were employed.
The total sample is 221 rcqpondcntm __Pui)swc random sgfppling is the method used for
sampling. Analysis of variance in this gfgearch makes use of SEM-PLS, or Structural Equation
Modeling with Partial Least Squares. According @e ﬁndlngs digital transformation has a

beneficial impact on the perfornﬁpce gility of mi |,and medium-siggpl enterprises
(MSME), and business quﬂtalnablllty ‘drra y cts these metrics. Mediating the
relationship bet§Zkn corporate suqtama ili rformance, organizational agility
was determined to be an 1mp0rti}ﬂt ge’r g the efficacy of sustainable strategies. It

appears that digital transformation may havc an immediate effect on MSME performance
independent of organizational agility, as the null hypothesis stating that agility mediates the
connection between the two was not borne out.

Keywords: Digital Transformation; Business Sustainability; Organizational Agility;
MSME performance

1. INTRODUCTION
1.1 Background

Micro, small, and medium-sized firms (MSMEs) in the modern digital age are pressured
to innovate and adapt due to the fast changes in consumer tastes and technology (Krishen et
al.,2021). Keeping up with the competition and remaining relevant in the market now requires
digital transformation for MSMEs. According to Hendricks and Mwapwele (2024), digital
A sformation is more than just digitizing procedures; it entails a sea change in the ways that
micro, small, and medium-sized enterprises (MSMEs) engag @gith clients, oversee operations,
and create new goods and services. Using e-commerce, social media, and other digital
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platforms, MSME:s can increase their efficiency and attract a widerfifildience. Despite the many
benefits that may be gained from embracing technology, not all micro, small, and medium-
sized enterprises (MSMEs) are equipped to make the most of this transition (Gupta & Patil,
2020).

Nowadays, many MSMEs are more worried about the long-term viability of their
businesses than they are about digital transformation. More and more, people are realizing that
social and environmental factors are jufhs important to a company's long-term success as
financial ones (Kraiwanit et al., 2023). Sust@le business practices for micro, small, and
medium-sized enterprises (MSMEs) include making a posifi influence on society and the
environment while simultaneously making a profit. Many micro, small, and medium-sized
enterprises (MSMESs) are starting to do things the right way, like being socially active, using
local suppliers, or being more eco-conscious. As a result, they gain credibility and the devotion
of customers who are concerned about environmental issues (Kumar & Sharma, 2022).

Nevertheless, there are times when digital transformation and company sustainability are
not easily implemented in MSMEs. According to Mikalef et al. (2023), there are numerous
obstacles to overcome, such as a lack offfligital expertise, limited resources, and the inability
to respond rapidly to new situat{ils. tackle these difficulties, the ability for
organizations to be agile is crucial. T, capac' f micro, small, and medium-sized enterprises
(MSMEs)ffiijrespond swiftly and/ni ly s in technology or customer preferences is
known as organizational agility. ﬁ]e ability to Swiftly detect\qnd react to changes allows highly
agile organizations to make the most of n sibilities and protect themselves from danger
(Kumar & Sharma, 2022). When cortsideri tfects ofdiéital transformation and company
sustainabilitfgpn the performar\ce ofﬂsrﬂéEs, organizational agility emerges as a critical
component. According to Sharma et al. (2020), small and medium-sized enterprises (SMEs)
that possess a high degree of agilitx areeff:[:e equipped to adapt to the ever-changing digital
business landscape. Innovatl(m can be raced and plans can be adjusted more swiftly to
meet market demands. When micro, small, “and medium-sized enterprises (MSMEs) have this
capacity for adaptation, digital transformation and long-term company viability can produce
better results, especially in enhancing ¢ompany pe 33 , which includes things like sales,

customer loyalty, and competitiveness in t. In'contrast, digital transformation and
sustainability initiatives could fall <;h0 . t‘?exp;t tions'if organizations lack the necessary
adaptability (Beheraet al.,2024). — /|

Conversely, customer tastes are thftmg toward favonng technologically innovative and
ethically operating enterprises, which drives the demand for technological adaption and
company sustainability among MSME:s (Singh, 2024). People nowadays are more likely to do
business with brands that care about the confnity and the environment in addition to
providing digital conveniences and efficiency. Small and medium-sized enterprises (SMEs)
that effectively integrate digital transformation with sustainability initiatives will have a leg up
when competing for the attention of discerning modern consumers. According to Baumiiller et
al.(2023), this has a favorable effect on the company's image and contributes to ifgfoved long-
term success by strengthening consumer loyalty. As they attempt to maintain a competitive
edge in the digital age, micro, small, and medium companies (MSMESs) in Central Java
encounter considerable obstacles. Adapting to rapid technological changes is a challenge for
many MSMEs, even if they have the capacity to grow and make a big impact on the region's
economy. It is difficult for these companies to successfully use digital platforms and solutions
due to low levels of digital literacy, insufficient infrastructure, and limited resources (Wilendra
et al., 2024). Their capacity to get into more markets, interact with contemporary customers,
and maximize operational efficiency is hampered by their reluctance to embrace digital change.
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In addition, many micro, small, and medium-sized enterprises (MSMEs) are in a precarious
position when it comes to digital strategy implementation due to a lack of expertise and funding
(Peethambaran & Naim, 2024).

Data from the past few years suggests that very few micro, small, and medium-sized
enterprises (MSMESs) in Central Java have completely embraced digital marketing tactics and
tools, with just about 30% having done so. When asked about the biggest obstacles to digital
transformation, many MSMEs mentioned a lack of knowledge (about 45%) and low financial
resources (about 60%). Furthermore, studies show that only around a quarter of these
companies really put sustainability strategies into action, mostly because people are confused
about the advantages and the costs of going green. Particularly as customer tastes move toward
more environmentally conscious and technologically sophisticafll brands, these constraints
make it harder for them to compete and grow their market share. To help the micro, small, and
medium-sized enterprises (MSMEs) in Central Java close these gaps, this data highlights the
critical need for focused assistance and funding (Wibowo & Yulianto, 2022).

The rising need for sustainable business practices is another problem that makes these
difficulties worse. Businesses that show they care about social concerns and the environment
tend to attract more environmentally conseious ai ially conscious consumers (Hasibuan et
al.,2024). But many Central Javan Mgﬁ;et?i n't have the capital or the right strategies to make
sustainability part of their business model- Tieuj capacity to satisfy the rising expectations of
socially concerned consumers EZilimini . and this Consl:ra\int impacts both their brand image
and market reach. Therefore, there is an| ur need for assistance and guidance in digital
transformation and sustainabilib plogram f icro, , and medium-sized enterprises
(MSMEs) in Central Java, since"-;hey ﬂi‘tly struggle to meet the changing needs of today's
market (Ha@n et al., 2022). This study provides a fresh viewpoint by investigating the

moderating role of organizational agility in the relationship between digital transformation,
company sustainability, and MSME ance in Central JEFE] This study combines digital

adoption and sustainability to learn how the two-aspects affect micro, small, and medium-sized
enterprises (MSMESs) together, rather than just one or the other. The study takes a step toward
filling a gap in the literature by rporafing organizational agility as a moderating variable.
This variable helps to enhance the impa igital and sustainable praf@ikes on company
results, which has been understudied before (Ahuja & Khazanchi, 2016). In today's dynamic
business environment, when sm _agd/ ium-si Jentél:pjises (SMER) are under constant
pressure to embrace new technology, implement sustainable practices, and respond quickly to
changes in the mafet, this strategy is more important than ever. This research adds to our
knowledge of how micro, small, and medium-sizgfjenterprises (MSMEs) in Central Java may
strengthen their resilience and competitiveness through the use of digital and sustainable
methods (Andreopoulou et al., 2014).

Resource-Based Theory (RBT) is the theoretical foundation of this study. According to
RBT, a company's competitive advantage comes from its special, uncommon, valuable,
inimitable, and non-substitutable resources and skills (Cohen & Levinthal, 1990). Strategic
resources that, when used properly, can improve MSME performance include digital
transformation and company sustainability, according to this research. In this context, RBT
shines because of its focus on in-house resources—including digital technologies and
sustainable practices—as drivers of long-term value creation and competitive advantage. To
further maximize their influence, MSMEs can change and reorganize these resources in
response to market demgfls thanks to organizational agility, adynamic skill. This study applies
RBT to inmtigate how micro, small, and medium-sized enterprises (MSMESs) in Central Java
may gain and maintain a competitive advantage through the use of digital and sustainable
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practices. This is particularly impoﬂantg today's dynamic business climate, where the ability
to change quickly is paramount (Cohen & Levinthal, 1990).

This study's overarclffhg goal is to learn how digital transformation has affected the
efficiency and productivity of micro, s@gl, and medium-sized enterprises (MSMEs) in Central
Java, and how sustainability practices have played a key role in their meteoric rise to the top.
Sale@@owth, market reach, and customer happiness are some of the main performance factors
that this study aims to understand through application of digital tools and sustainable
practices. The studgfiplso intends to look at how organizational agility acts as a moderator,
specifically at how micro, small, and medium-sized enterprises (MSMEs) areggjle to respond
swiftly to changes in the market and how this strengthens the connectiongfigfween digital
transformation, sustainability, and company performance. This §fgearch aims to provide
valuable insights into how MSME:s in Central Java can improve their competitiveness and
resilience in an increasingly dynamic business environment by analyzing these interconnected
factors. Specifically, it will focus on digital technologies, sustainable practices, and
organizational agility.

Literature Review
1.2.1 Digital Transformation in

Digital transformation refer; to int ion of digital technologies into all areas of
business, fundamentally changi mpames operate, and deliver value to custofZgrs
(Shams et al., 2024). For MSMEs, digital transformation encompasses the adoption of tools
such as e-commerce platforms, soc1EL|:rpd eting, clouh computing, and data analytics,
which allow businesses to qn‘eamllnel_ipefﬁtlons enhance ¢u°,t0mer engagement, affFjeach
wider markets (Esfahbodi et al., 2022)| Research has shown that digital transformation not only
improves efficiency but also enhﬁl:ges q:;r:ompetltwenew of MSMEs by gfbling them to
innovate and provide better services (Mukhopgihyay, 2023). In particular, the use of digital
marketing strategies through platforms like social media can help MSMEs build brand
awareness, engage directly with consumers, and drive sales growth, offering them
opportunities to compete with ﬁger ?'Hes 1 a’?ij\git “first market (Cassia & Magno,
2022). / N

The adoption of digital tools <;1gn1 c tly performance by enabling them
to reduce operational costs, miprovc ‘efficiency, and expand market reach. Digitalization
provides MSMEs with greater access to data-driven insights, helping them make more
informed decisions regarding product offerings, customer preferences, and market trends
(Shankar et al., 2022). This allows businesses to align their strategies with current consumer
demands and optimize their operations for better performance. As digital technologies evolve,
MSMEs that embrace these tools can enhance their competitiveness, streamline internal
processes, and improve customer service, which ultimately contributes to higher profitability
and growth (Pandey et al., 2020). Moreover, digital transformation supports better customer
engagement by offering personalized experiences, enhancing customer satisfaction, and
fostering loyalty, which are critical drivers of sustained business performance.

In addition to its direct impact on performance, digital transfofftion is closely linked to
organizational agility, v§ich plays a critical role in how MSMEs respond to changes in the
business environment. Organizational agility refers to a firm’s ability to rapidly adapt to
changes, whether through new technological advancements or shifting market conditions
(Giotopoul@ et al., 2022). For MSMEs, being agile in adopting new digital tools allows them
to quickly pivot their business models, explore new revenue streams, and stay relevant in a
fast-evolving market. Digital transformation, when combined with organizational agility,
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enables MSME:s to remain flexible and responsive to external challenges, ensuring they can
leverage new technologies to improve performance while maintaining a corfpetitive edge. This
synergy between digital transformation and agility is especially important in today’s dynamic
business env§ZInment, where the ability to adapt quickly to digital trends and consumer
expectations is a key factor in MSME success (Diaz et al., 2022).

3

gl: Digital transformation has a positive influence on MSME Performance

H2: Digital transformation has a positive influence on Organizational Agility
1.2.2 Business Sustainability

Business sustainability refers to the ability of a company to operate in a way that meets
the needs of the present without compromising the abiligffijf future generations to meet their
own needs. In the context of MSMEs, sustainability encompasses economic, social, and
environmental dimensions. MSMEs that embrace sustainable practices, such as reducing
waste, supporting local communities, and adopting eco-friendly processes, often gain a
competitive edge by appealing to socially conscious consumers and enhancing their reputation
(Fitriani et al., 2023). Studies have il(m/wuﬁmﬁ inable business practices not only improve
a company’s long-term viability but-also co trﬂ;:lit‘:}?\'gsooverall performance by fostering
customer loyalty and brand differentiati ni et al., 2023). The adoption of sustainability
practices, particularly in MSMEs ,Zhelps ess growing con\qumer demand for ethical products
and services, thus opening new markﬁpd@lﬂes and enhancing business resilience (Zahoor
& Lew, 2023). - |
Sustainability can directly"-jnﬂu:ﬁ—klism performan{':e by improving brand image and

customer loyalty. As consumers become m@fgp socially /and environmentally conscious,
businesses that align with sustainzihl\e prms are more likely to attract and retain customers,
thus increasing sales and profitability . R ch by (RR. Hasibuan et al_, 2024) suggests that
sustainability initiatives, such as reducing carbon footprints or implementing sustainable
sourcing, can differentiate MSMEs from competitors, providing them with a unique value
proposition that enhances their market position. Fu éfin\orefM SMEs that adopt sustainability
practices often enjoy improved operatfﬁt l {ﬁlqﬂjﬂ y due%rr:source optimization and waste

reduction, leading to cost savings and increased profitability: Thus, sustainability not only helps
MSMESs meet regulatory and ethkﬁ‘iaﬁd rds but lalso contributes to their bottom line, making
it a critical driver of business success (Shukla et al., 2024).

In relation to organizational agility, sustainability practices are often intertwined with &
company’s ability to adapt and innovate in response to shifting market demands.
Organizational agility allows MSME:s to integrate sustainable practices more effectively by
being able to quickly modify their operations and strategies in response to consumer
preferences, environmental regulations, or market shifts (Vangeli et al., 2023). For instance, an
agile MSME can rapidly pivot its business model to adopt new sustainable technologies or
launch eco-friendly product lines, capitalizing on emerging opportunities in the market. When
combined with agility, sustainability initiatives enhance MSMEs’ ability to respond
proactively to both environmental and market changes, enabling them to remain competitive.
The agility to innovate and implement sustainability practices swiftly can provide MSMEs with
a significant advantage, leading to improved performance and long-term resilience. This
adaptability is crucial in an era where sustainability is becoming increasingly important to
consumers and regulators alike (Ballerini et al., 2023).
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H3: Business sustainability has a positive effect on MSME Performance
H4: Business sustainability has a positive effect on Organizational Agility

1.2.3 @Organizational Agility

Organizational agility refers to the ability of a business to quickly adapt to changes in its
environment, respond to new opportunities, and manage unforeseen challenges effectively
(Gao & Xing, 2023). For MSMEs, organizational agility is particularly crucial in a volatile and
competitive market, where rapid changes in consumer preferences, technology, and regulations
can significantly impact business performance. Agile organizations are characterized by their
ability to innovate, experiment, and adjust strategies swiftly in response to market dynamics
(Buccieri & Park, 2022). Research by (Brewis et al., 2023) highlighted that agile organizations
are better positioned to leverage digital transformation and sustainability initiatives, as they can
adapt more easily to new technologies and consumer demands. In the case of MSMEs,
organizational agility plays a moderating role by enabling firms to capitalize on the benefits of
digital tools and sustainability practices while quickly adjusting their operations to maximize
performance (lyer & Bright, 2024).
The importance of organizational ity b
the relationship between digital transformati
MSMEs are increasingly adopti i echnologies ‘to optimize operations and reach
broader markets. However, the mére adoption of digital toolg\is not enough; organizations need
to be agile to adapt these technolegies cffcly nd make the most out of them (Mora Cortez
& Hidalgo, 2022). For instance, Me}iMEs ith—l'Egh organizational agility can more quickly
integrate new digital platforms,"-g.uch ﬁgmmeroe, data aq,i'alytics, or customer relationship
management (CRM) tools, into their operations. This ability to swiftly adapt and scale digital
initiatives allows them to optimiie\busiilgjs performance, drive customer engagement, and
improve decision-making. The synergy-bétween digital transformation and organizati@f
agility enables MSMEs to enhance their competitiveness, adapt to customer expectations, and
ultimately improve performance metrics such as sales growth, market expansion, and customer
loyalty (Sahebetal.,2021). V@[ \ [/ | [\ ‘

Organizational agility also plair(si ey | iatin le in the relationship between
business sustainability and MSME pe/rf . ﬁ‘@ ( anss“‘(\)\p Zhu, 2023). In today’s business
landscape, sustainability practices are increasingly vital, with both customers and regulators
placing growing importance on ethical and environmentally-friendly business models.
However, the success of these practices largely depends on how agile an organization is in
implementing and adjusting sustaingffig initiatives (Da Silva et al., 2023). For MSMEs,
organizational agility enables them to integrate sustainability into their operations more
effectively and respond quickly to shifts in consumer demand for green products or services
(Herigbaldi et al., 2023). Agility in adopting sustainability initiatives, such as eco-friendly
manufacturing processes, renewable energy use, or sustainable supply chain practices, can lead
to improved operational efficiency, lower costs, and stronger customer loyalty. Consequently,
businesses that are both sustainable and agile are better positioned to enhance their
performance, as they can capitalize on sustainability-driven opportunities while remaining
responsive tfharket changes. This interconnectedness between agility, sustainability, and
performance highlights the importance of a flexible organizational structure for MSMEs to
thrive in the current market environment (Fuller et al., 2022).

31
HS: aganizational agility has a positive effect on MSME performance.
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H6: Organizational agility mediates the relationship between digital transformation and

MSME Performance
H7: Organizational agility mediates the relationship between Business sustainability
and MSME Performance

124 MSME Performance

MSME performance refers to the success and outcomes achieved by small and medium
enterprises in terms of financial growth, market expansion, and customer satisfaction (Tafesse
& Wien, 2018). Performance indicators include sales growth, profitability, market share, and
brand reputation. Several studies have linked the successful implementation of digital
transformation and sustainability strategies to improved business performance (Umair
Manzoor et al., 2020; Wibowo & Yulianto, 2022). Digital transformation enhances MSME
performance by improving operational efficiency@jncreasing market reach, and enabling better
customer engagement. Sustainability practices, on the otheffiffind, can lead to a more loyal
customer base and positive brand image, further driving performance. A recent study by
(Kikawa et al., 2022) demonstrated that MSMEs that effectively integrate digital and
sustainable practices into their busér?sﬁrﬁd'éfs erience higher performance outcomes,
particularly in terms of customer retention ales growth. Thus, MSME:s that successfully
adopt both digital and sustainablg s zﬁﬂf pported by organizational agility, are more
likely to experience significant improv ts in overall performance (Godey et al., 2016).

1.3 Research Framework | L r —| |
(7is research model explains abo —éiJgital transformation, sustainability, and msme
performance: the role of organizéﬁonJijigiliw '

Digital
Transformation

Organizational
Agility

Business
Sustainability

2. RESEARCHMETHODOLOGY

In this study, quantitative research methods were employed. A total of 6,543 MSME
E8ors registered within the study region make up the population. With a 5% margin of error,
the Slovin algorithm was used to determine the sample size, which came to 221 respondents.
The research aims to identify micro, small, and medium enterprise (MSME) actors who have
prioritized company sustainability through digital transformation, and the sampling technique
utilized is purposive random sampling to achieve this. The purpose of using this method was
to guarantee that the sample is representative of the study's target variables. A questionnaire
was sent out to thof@vho were interested in participating in order to gather data. The survey
was structured on a Likert scale, where 1 represents strong disagreement and 5 signifies strong
agreement. We opted for the Likert scale because it gives people a chance to say how much
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they agree or disagree with claims about digital transformation, company sustainability, and
MSME$uccess.

Structural Equation Modeling Partial Least Sque (SEM-PLS) is used for data analysis
in this work. This study used SEM-PLS to examine the impact of digital transformation and
business sustainability on MSME performance, as well as the moderating effect of
organizationaffagility. SEM-PLS can handle complex relationships between variables and is
applicable to small sample sizes.

3. RESULT AND DISCUSSION
3.1 Result

The first step in analyzing data using SEM-PLS is to conduct a validity test to ensure that
the constructs used in the study are accurately represented by their respective measurement
items. In this ccfffext, the validity of the indicators is assessed through their loading factors,
which indicate the strength of the relationship between the observed variables and their
underlying latent constructs. A commonly accepted threshold for loading factors is a minimum
value of 0.7; indicators with loading factors below this threshold are typically considered weak

and may be excluded from further anmmodel's reliability.
Aﬁblpl_ll, Loading Fact

Ina:ator Result

pri L ] 0,781

DT2 | \_ 0,82’12
D13 | ] 0,842}4
DT4 | 0825
BSI o Q:"”}%
2 U Prsu
BS4 e 0,756
BSS 0343
BS6 0.

45 % ‘

oAz | | || {) 24
om =/ U\ UL ose
0A4 0,888
[0} 0834
P2 0,892
P3 0864
P4 0834
PS5 0821
PI 0768

Source: Processed data, 2024

The validity test results using Smart PLS indicate that all indicators for each construct—
Digital Transformation (DT), Business Str@ggy (BS), Organizational Agility (OA), and
MSME Performance (P)—have outer loading values above 0.70. This shows that all indicators
exhibit good convergent validity and are suitable for measuring the intended constructs.
Indicators of Digital Transformation (DT1-DT4) have loading values ranging from 0.781 to
0.844, Business Strategy (BS1-BS6) ranges from 0.746 to 0.843, Organizational Agility
(OA1-0AS5) ranges from 0.824 to 0.888, and MSME Performance (P1-P5) ranges from 0.768
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to 0.892. With values meeting the convergent validity criteria, these results support that the
indicators effectively reflect the constructs of Digital Transformation, Business Strategy,
Organizational Agility, and MSME Performance in this research model.

The second step in the SEM-PLS analysis involves assessing Construct Reliability and
Validity, which areZfucial for ensuring the measurement model’s robustness. Construct
reliability refers to the degree to whichEset of indicators consistently measures a latent
variable, typically evaluated through the Composite Reliability (CR) and Cronbach’s Alpha
coefficients. A CR value above 0.7 is generally acceptable, indicating that the items
collectively measure the construct effectively. In this study, the computed CR values for each
construct are expected to exceed this threshold, demonstrating that the indicators reliably
represent their corresponding latggg variables.

Additionally, validity is assessed through Convergent Validity and Discriminant
Validity. Convergent Validity is estal@#§hed when the average variance extracted (AVE) for
each construct is above (0.5, indicating that a significant portion of the variance in tfgjindicators
is captured by the construct itself. Discriminant Validity, on the other hand, ensures that
constructs are distinct from one another, often evaluated using the Fornell-Larcker criterion,

which states that the square root of AVE c truct should be greater thanfj correlation
with other constructs (Fornell & Lar r, 1981). By confirming these aspects of reliability and
validity, the study reinforces the i ity of thel measurement model and the accuracy of the

relationships being analyzcd ulti ately

portlng the reseﬁqch hypotheses.

Table|2 chnstruet Rel-Jlbility and v]amhty

. Cronbach's Co te Average Variance
Variable ANE [ oA R I:Joifiity el (AVE)

DT 0875 0833 /0,922 0612

BS 0854 854 70912 0645

AO 0823 0812 0,845 0635

P 0811 0887 0,934 0665

Source: Processed data, 2024
/) ™ ﬂ Y ™

The reliability and validity evaluation|| ,ui S ) PL\S demonstrates that each construct—
Digital Transformation (DT), Busi y (BS), Organizational Agility (OA), and
MSME Performance (P)—exh‘}hhs__ 1l J&onﬁgﬂ:ncy and convergent validity.
Cronbach's Alpha values are all above 0.80, indicating high reliability, with DT at 0.875, BS
at 0.854, OA at 0.823, and P at 0.811. The rho_A values also exceed 0.80 for each construct,
reinforcing reliability. Composite Reliability values further confirm rof§tness, all surpassing
the 0.90 threshold (DT: 0.922, BS: 0.912, OA: 0.845, and P: 0.934). The Average Variance
Extracted (AVE) values for all constructs are above 0.50, with DT at 0.612, BS at 0.645, OA
at0.635,and P at 0.665, indicating satisfactory convergent validity. Collectively. these metrics
affirm that each construct is well-suited for accurately representing Digital Transformation,

Business Strategy, Organizational Agility, and MSME Performance in this model.

Table 3. Discriminant Validity

Variable DT BS AO P
DT 0,821
BS 0.823 0722
AO 0,711 0854 0,833
P 0,676 0,776 0,728 0,843

Source: Processed data, 2024
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The discriminant validity results using the Fornell-Larcker criterion in Smart PLS reveal
that each construct—Digital Transformation (DT), Business Strategy (BS), Organizational
ERRility (OA), and MSME Performance (P)—satisfies the discriminant validity requirement.
The values on the diagonal (in bold), which@#present the square root of the Average Variance
Extracted (AVE) for each construct, are higher than the inter-construct correlations. For
example, DT has a value of 0.821, which is grg@er than its correlations with BS (0.823), OA
(0.711), and P (0.676). Similarly, BS has a square root of AVE of 0.722, exceeding its
correlation@yith AO (0.854) and P (0.776). This pattern is consistent across all constructs,
indicating that each construct shares more variance with its indicators than with other
constructs in the model. Therefore, these results confirm the discriminant validity of DT, BS,
OA, and P, indicating that these constructs are distinct and validly measured within the research
model.

The third step in the SEM-PLS analysis iffhe assessment of the R Square (R?) values for
the endogenous constructs, which indifges the proportion of variance explained by the
independent variables in the model. R? values provide insights into the effectiveness of the
model in capturing the relatiofElips among the constructs. Higher R? values signify a greater
explanatory power, indicating that the acc for a substantial portion of the variance
in the dependent variables. Generally, R? VTIHTS of 0:75, 0.50, and 0.25 are interpreted as
substantial, moderate, and weak, res cmly \

(63 \

_ Table 4. R Square (R?)

Variable | R Square IR Square Adjusted
AO L 0,754 0,759
P | | 0763 0.773

urce: Processed data, 2024
3“2\ ™ >

The R Square and Adjusted R Sdﬁa:re values in this Smart PLS analysis indicate a strong
explanatory powefE¥f the model for the constructs Orgamzanonal Agility (OA) and MSME
Performance (P). The R Square, val ( Agility (OA) is 0.754, with an
Adjusted R Square of 0.759, suggesting imately|75.9% of the variance in OA can
be explained by its prediffor va #bles| { ;'I i ¢ degrees of freedom. Similarly,
MSME Performance (P) has an R f0.763 and an A justed R Square of 0.773, meaning
that the predictor variables collectlvely explaln ‘about 773% of the variarfge in MSME
Performance. These high R Square and Adjusted R Square values demonstrate that the model
has a strong capacity to explain the variance in both Organizational Agility and MSME
Performance, indffiting good predictive power for these constructs in this research framework.

The fourth step in the SEM-PLS analysis is the hypothesis testing phase, which involves
evaluating the proposed relationships between the constructs based on the mofEl's estimated
path coefficients. In this phase, the significance of each hypothesized path is assessed using
bootstrapping techniques, which provide t-values and p-values to determinefvhether the
relationships are statistically significant. A common threshold for significance is a p-value less
than 0.05, indicating strong evidence against the null hypothesis.
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56 S
Table 5. Hypothesis Test

Hypothesis Original Sample (O) (Bfﬁ.tgga ) P Values Result
Digital transformation has an 0546 5,231 0.000 Significant
effect on MSME Performance
Digital transformation has an 0,651 6,483 0,000 Significant
effect on Organizational Agility
Business sustainability has an 0443 5312 0,000 Significant
effect on MSME Performance
Business sustainability has an 0,668 7.132 0,000 Significant
| @&ct on Organizational Agility
Organizational agility has an 0431 4,987 0,000 Significant
effect on MSME Performance
Vepanizational agility mediates 0,056 1,113 0376 Not
the relationship between digital Significant
transformation  and  MSME
| EEjformance
Organizational agility mediates 0,298 3,754 0,000 Significant
the relationship between Business
sustainability and MSME 1
Performance

ozur]:e Procle&i?d data, 2@{4

3.2 Discussion
Digital transformation has an |eﬂ'e£1_an l\fid Perfurmalilce

The first hypothesis stating th igital transformatlon has an effect on msme
performance is proven, this is be \QQSG P-Value of 0 000 is smaller than the alpha value of
0.05, which means the hypothesi

The findings @bnfirm that H1g Iransformal;ron significantly influences MSME
performance, with a P-Value of 0.000—well below the 0.05 threshold—indicating statistical
significance. This result aligns with current research, showing that digital transformation can
drive organizational growth and-comp mes S emllg{r the MSME sector, which often

lacks the resources of larger| enterprises) Through ado ting digital tools, MSMEs can
streamline processes, enhance customer en, aéﬁ:m t, and access broader markets, ultimately
improving their operational efﬁmehe{ a,nd < mpet tive edge The acceptance of this hypothesis
highlights that the dlgltallzatlonjoilrnéy is no longer optlonal but essential for MSME:s striving
for suffjinability and performance enhancement in a digitally-driven economy.

The results of this study are in line wifgprevious findings conducted by (B. K. Hasibuan
& Sadalia, 2023), which also showed that digital transformation has a significant impact on
MSME performance. The study revealed that the adoption of digital teff#lology by MSMEs
can improve operational efficiency and competitiveness, especially in the context of an
increasingly digitally connected market. However, previous studies have emphasized more on
the aspect of technologfffadoption as a response to market competition, while this study
highlights the important role of digitalization as a key driver of sustainability and improved
MSME performance in a technology-driven economy. This comparison shows the consistency
of the fin@fjgs regarding the importance of digital transformation, although the focus is slightly
different in the context of sustainability and long-term competitiveness.

This outcome reflects a broader trend wherein digital transformation empowers MSMEs
to become more agile and responsive to market dynamics. By implementing digital solutions,
MSMEs can quickly adapt to changing customer preferences and market demands,
strengthening their resilience in volatile economic environments. Furthermore, digital
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transformation fosters innovation withinflese enterprises, enabling them to leverage data
insights for better decision-making and to develop new pr§flicts or services that meet evolving
consumer needs. The evidence supporting the positive impact of digital transformation on
MSME performance suggests that digital initiatives are a key factor in bridging gaps in
productivity and customer satisfaction between MSMEs and larger firms.

Finally, the proven effect of digital transformation on MSME performance underscores
the need for policymakers and business leaders to encourage digitalization initiatives within
this sector. Given the resource limitations of many MSMEs, access to training, infrastructure,
and digital platforms can significantly accelerate their digital transformation journey. This
support is crucial as it empowers MSMEs to capitalize on technology, scale their operations
efficiently, and remain competitive. The acceptance of this hypothesis ultimately validates that
digital transformation is a practical pathway for MSMEs to achieve enhanced performance,
making it an essential component of their strategic planning in the modern marketplace.

Digitg)transformation has an effect on Organizational Agility

The second hypothesis stating that digital transformation has an effect on organizational
agility is proven, this is because the P-V. is smaller than the alpha value of 0.05,
which means the hypothesis is accepted.

TEa results confirm that digi sf I‘Llﬂf.k()l'l significantly affects organizational agility,
with a P-Value of 0.000, which is wi elow the 0.05 \{pha thresh@id, indicating strong
statistical significance. This sup; the noth sis and suggf:qts that digital transformation
plays a pivotal role in enhanmhg mtfns ability to respond quickly and adapt to
changes in the business environﬂ)ent.g:]‘S‘.MEs which 0ft¢n operate with limited resources,
digital tools offer essential support for improving operational flexibility, allowing them to
adjust processes, innovate, and make 1nfl-:2];‘ed decisions more swiftly in response to shifting
market demands. This validation hlghhg igital transformation as a critical enabler of agility
in orggizations, facilitating MSMEs in navigating dynamic market conditions effectively.

The results of thtudy are in line with the findings of (R. R. Hasibuan et al., 2021),
which also showed that digital transfo t'on asf— significantimpact on organizational agility.
A the study, digital transford'lah:lon be‘a|key factor that strengthens the
organization's ability to adapt | alid res nges in/ the business environment more
quickly. Althou@he focus of pn:wom s dies has been more on the large corporate sector,
the results nsistent with the ﬁndmgs of this study which show that for MSMEs,
digitalizatfEh Pifys a very important role in increasing operational flexibility and the ability to
innovate. This study confirms that digital transformation not only improves performance but
also strengthens the agility of MSME organizations in facing dynamic market conditions.

Digital transformation fosters organizational agility by streamlining communication,
increasing data access, and automating workflows, which are all vital for responsive decision-
making. In digitally transformed MSMEs, leaders can leverage real-time insights to identify
trends, anticipate challenges, and implement adjustments quickly. This enhanced agility not
only helps organizations respond to external pressures, such as economic shifts and evolving
customer expectations, but also empowers them to proactively capitalize on emerging
opportunities. The confirmation of this hypothesis suggests that MSMESs investing in digital
transformation are better positioned to maintain resilience and adaptability, which are essential
qualities for thriving in competitive and often unpredictable markets.

Finally, the acceptance of this hypothesis underscores the importance of digitalization in
building an agile organizational culture, particularly within MSMEs. With support for digital
adoption and the integration of agile practices, MSMEs can achieve greater operational
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flexibility and responsiveness. This highlights a practical implication for business leaders and
policymakers to facilitate digital transformation in smaller enterprises, ensuring that they not
only keep pace with larger competitors but can also pivot quickly to seize new market
opportunities. The proven link between digital transformation and organizational agility
validates digitalization as an essential strategy for fostering adaptability, positioning MSMEs
to sustain growth and relevance in an increasingly digital economy.

Business sustainability has an effect on MSME Performance

The third hypothesis stating that business sustainability has an effect on msme
performance is proven, this is because the P-Value of 0.000 is smaller than the alpha value of
0.05, which means the hypothesis is accepted.

The analysis results validate the third hypothesis, @emonstrating that business
sustainability positively influences MSME performance, with a P-Value of 0.000—indicating
statistical significance below the 0.05 alpha level. This outcome underscores the importance of
sustainability as a driver for MSME success, highlighting that sustainable business practices
contribute to enhanced long-term performance. For MSMEs, focusing on sustainability goes
beyond environmental reﬂponqibilw_i‘ es financial stability, efficient resource
management, and social impact, w collectiv ly strengthen the enterprise's reputation and
customer loyalty. The acceptan Ilq hesm signals that sustainable practices are
crucial for MSME:s aiming to eﬂtgbllsh petitive advant\qge and build resilience in today’s
mark
The results of this anal y‘;l% are in li th-]Jrewous reselarch conducted by (Gao & Xing,
2023), which also found that!  bus! ustainability has a positive impact on MSME
performance. The study highlighted the importance of sustainability in improving long-term
performance, emphasizing that qu@tmnabl usiness practices not only include environmental
responsibility, but also include ﬁnam:lal bility, efficient resource management, and social
impact. Although previous findings focused more on the large sector, these results strengthen
the conclusion that for MSMEES, adopting sustainable practices can strengthen reputation,

customer loyalty, and provide a/competitive adv creasingly demanding market.

Implementing sustainable pract% allows ME&t\:rzperate more efficiently, reduce
waste, and enhance their reputation am iﬁusto? whoincreasingly value environmental
and social responsibility. Sustainal sle business strat gies also contribute to risk mitigation, as
they often involve diversification of resources, long-term planning, and compliance with
regulatory standards. By integrating sustainability, MSMEs can improve operational stability,
which in turn positively impacts their financial p@brmance. The confirmation of this
hypothesis suggests that MSMEs adopting sustainable practices not only contribute to broader
social and environmental goals but also enhance their own economic success by attracting
customers, investors, and partners interested in supporting responsible business practices.

The proven effect of business sustainability on MSME performance emphasizes the need
for supportive frameworks that encourage MSME:s to adopt sustainable practices. This includes
providing access to resources, training, and incentives that make sustainability viable for
smaller enterprises. For policymakers and business leaders, facilitating sustainable practices
within MSMEs can foster a healthier, more resilient economy wiff§ aligning with global
sustainability goals. The acceptance of this hypothesis highlights that sustainability is not
merely a corporate responsibility but a strategic advantage that supports long-term performance
and growth, making it an integral focus for MSMEs in competitive markets.
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Business sustainability has an effect on Organizational Agil§fly

The fourth hypothesis stating that business sustainability has an effect on organizational
agility is proven, this is because the P-Value of 0.000 is smaller than the alpha value of 0.05,
which means the hypothesis is accepted.

The results confir@hat business sustainability has a significant impact on organizational
agility, as indicated by a P-Value of 0.000, which is well below the alpha threshold of 0.05.
This finding validates the fourth hypothesis, suggesting that sustainable business practices
contribute to a more agile organizational structure. For MSMEs, integrating sustainability inffj)
core operations fosters a culture of flexibility and adaptability, enabling these enterprises to
quickly respond to market changes, regulatory shifts, and evolving customer expectations. This
outcome supports the notion that sustainability f#§ not only a means of responsible business
conduct but also a strategic asset that enhances an organization’s ability to pivot and remain
resilient in dynanffjenvironments.

The results of this study are conggent with the findings obtained in a previous study by
(Alalwan, 2018), which also showed that business sustainability has a significant effect on
organizational agility. The study found that companies that integrate sustainability practices
into their core operatiffis are able to lop a-more flexible and adaptive organizational
culture, allowing them to respond quickly to ;::\&“ market, regulations, and customer
expectations. Although previous studies have sed more,on large companies, these findings
emphasize that for SMEs, sustainability-lis not only rela ed to social and environmental
responsibility, but also a strategie asﬁth t s jthens orgamzatlonal agility and resilience in

facing dynamic market change'il |
Business sustainability plﬁ)mo{:g.s;eréamzatlonal aglllljy by encouraging practices that

prioritize long-term thinking, resource efficiency, and adaptability. For instance, MSMEs that
adopt sustainable sourcing, wasté‘\rgduct‘io , and energy-efficient processes are often better
equipped to optimize resources and manage costs, allowing for greater operational flexibility.
This adaptability becomes a strategic advantage, enabling MSMEs to navigate supply chain
disruptions or market volatility with reduced reliance on unsustainable practices. The
acceptance of this hypothesis su’ggests"ﬂ%n ISMEs with a{zfuq on sustainability are likely to

possess higher levels of organizational ty, making them more responsive to changes and
better positioned to capture new oppgrtu, tIES }1/1‘\% mpetitive marketplace.

The proven relationship between 'business sustainability and organizational aglllty
highlights the need for supportive systems that encourage sustainable and flexible practices in
MSMEs. Policymakers and industry leaders can play a role by providing resources, training,
and incentives that support the adoption of sustainable strategies, thus enhancing MSME
agility. The acceptance of this hypothesis emphasizes that sustainability is more than an
environmental initiative; it is a pathway to greater organizational adaptability and resilience,
empowering MSMEs to stay competitive and thrive amidst rapid changes. Consequently,
integrating sustainability into business strategies is crucial not only for environmental impact
but also for fostering an agile, resilient organization in today’s business landscape.
E‘ganizational agility has an effect on MSME Performghce

The five hypothesis stating that organizational agility has an effect on msme performance
is proven, this is because the P-Value of 0.000 is smaller than the alpha value of 0.05, which
means the hypothesis is accepted.

The results affirm the validity of the fifth hypothesis, indica@ihg that organizational
agility significantly influences MSME performance, as evidenced by a P-Value of 0.000, which
is well below the 0.05 alpha threshold. This finding underscores the crucial role of
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organizational agility in improving MSME performance. Agility enables MSMEaao respond
swiftly to market changes, customer demands, and external disruptions, fostering a competitive
advantage in an increasingly dynamic and unitain business environment. The acceptance of
this hypothesis suggests that MSMEs with high levels of organizational agility are better
equipped to enhance their performance, both operationally and financially, by adapting quickly
and efffifiently to the challenges and opportunities they encounter.

The results of this study are in line with the findings of previous earch by (R. R.
Hasibuan et al., 2024), which also confirmed that organizatiofl agility has a significant effect
on MSME performance. The study showed that the ability of organizations to adapt quickly to
market changes, customer demands, and external disruptions increases their competitiveness.
Although previous studies have focused more on large companies, these findings strengthen
the argument that for MSMEs, organizational agility ffjan important factor in improving
operational and financial performance, allowing them to respond to market challenges and
opportunities more efficiently and effectively.

Organizational agility enhances MSME performance by enabling faster decision-making,
more flexible resource allocation, and a greater ability to innovate. Agile organizations are
characterized by their capacity to pivot-in te: se to changes, whether in technology,
consumer preferences, or market co 1t10ns TI;E flexibility allows MSME:s to optimize their
processes, reduce inefficiencies, a nd deljve p cts or services that better align with evolving
customer expectations. The conﬁémcd t of Orgamzatloﬂ‘al agility on MSME performance
highlights its importance as kjlm:d v success, particularly in industries where
responsiveness and innovation are taining market relevance and growth.

The acceptance of this hy‘pothe -eiiphasmes the imp'ortance for MSMEs to cultivate
agility within their organizational culture. This includes fosterlng an environment that supports
quick decision-making, encouragi‘n\g conﬁ_lﬂuous learning and innovation, and maintaining
flexibility in their operations. For businessteaders and policymakers , this finding suggests the
need to prioritize organizational agility as a key component of MSME strategy and
development. By doing so, MSMESs can not only improve their performance but also build

resilience against future uncerfﬁ_‘mtle galn a“cﬁﬁipet'ffve edge in a rapidly changing
marketplace. f

Organizational agility medmfesttﬁe/ ip between digital transformation and
MSME Performance

The sixth hypothesis which states ¥ t organlzatlonanaglllty mediates the relationship
between digital transformation and msme pcrformance is not proven, this is because the P-
Value of 376 is greater than the alpha value of 0.05 which means the hyjthesis is rejected.

The results indicate that the sixth hypothesis, which proposes that organizational agility
mediates tiF)relationship between digital transformation and MSME performance, is not
supported. The P-Value of 0.376 is significaffly higher than the alpha value of 0.05, meaning
that there is insufficient evidence to confirm the mediating role of organizational agility in this
relationship. This suggests that while both digital transformation and organizational agility
have direct impacts on MSME performance, organizational agility @ks not act as a mediator
between the two. The rejection of this hypothesis may indicate that the effects of digital
transformatiofffjn MSME performance are not contingent on the presence of organizational
agility or that other factors may play a more significant role in linking digital transformation to
perfo@gnce outcomes.

The results of this study differ from the findings in previous r@Jarch conducted by
(Dabas et al., 2021), which showed that organizational agility acts as a mediator in the
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relationship between digital transformation and MSME performance. In that study,
organizational ggjlity was found to have an important role in connecting the two variables.
However, the findings of this study indicate that although digital transformation and
organizational agility have a direct impact on MSME performance, organizati§gal agility does
not act as a mediator between the two. Rejection of this hypothesis indicates that the effect of
digital transformatifi) on MSME performance may not depend on organizational agility, or
other factors may play a greater role in connecting digital transformation to performance
outcomes.

The lack of evidence gjr a mediation effect raises interesting implications for
understanding the dynamics between digital transformation and MSME performance. It
suggests that digital transformation may directly influence MSME performance without
needing an intermediary like organizational agility. This could be due to the nature of digital
tools, which may directly improve operational efficiencies, customer engagement, and
decision-making capabilities, leading to improved performance outcomes on their own.
Therefore, MSMEs might experience performance benefits from digital transformation
independently of their agility levels, indicating that the relationship between digital

transformation and performance could be-more sn‘aq;lgf:)(ward than initial ffifhought.

Ultimately, the rejection of thi ypothesis highlights the complexity of the relationships
between digital transformation, izati aglllty and MSME performance. While
organizatiofg) agility is undou tedly ortant for improving performance, it may not
necessarily mediate the influenge o dlgﬂal_i:mfonnauon n MSMEs' outcomes. This calls

for further research to explore oth tenti ediating or moderating variables that could
better explain how digital transfonﬁﬂf impacts MSME performance. Additionally, it
suggests that MSMEs should focus on directly leveraging digital tools and strategies to enhance
their performance, regardless of their curﬂt level of organlzatlonal agility.
Organizational agility mediates the relaﬁcmshlp between Business sustainability and
MSME Performance

The seven hypothesis ‘;tqlng a

between business sustainability and ms ‘ngi
w

ti0! lity mediates the relationship
el ven, this is because the P-Value

.‘.l':-'u—
'E'

of 0.000 is smaller than the alp alu s the hypothesis is accepted.

The result@fJonfirm that the seVe th hypothesis, which suggests that orga_mzatlonal
agility mediates the relationship between business sustainability and MSME performance, is
supported. The P-Value of 0.000, which is well below the alpha value of 0.05, indicates that
organizational agility significantly mediates the impact of business sustainability on MSME
performance. This finding highlights the importance of having an agile organizational structure
in place to fully realize the benefits of sustainable business practices. For MSMEs, integrating
sustainability into their operations can lead to enhanced performance, but the presence of
organizational agility is critical to ensure that these sustainable practices are effectively
translated into opational improvements, innovation, and better market responses.

The results of this study are consistent with the findings obtained ifffprevious study by
(Kapoor & Kapoor, 2021), which also showed that organizational agility acts as a mediator in
the relationship between business sustainability and MSME performance. The study
emphasized the importance of having an agile organizational structure to maximize the benefits
of sustainable business practices. Although previous studies focused on large sectors, these
findings emphasize that for MSMEs, sustainability in their operations can improve
performance, but organizational agility is essential to ensure that sustainability practices can
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be effectively translated into operational improvements, innovation, and better market
response.

Organizational agility plays a vital role in enabling MSMEs to adapt and respond to the
long-term benefits of business sustainability. Sustainability often involves strategic changes in
operations, such as adopting green practices, optimizing resource use, orfllgaging in social
responsibility initiatives. However, these changes require flexibility and the ability to pivot
quickly in response to challenges or new opportunities. Organizational agility ensures that
MSMEs can adjust their procefll, innovate, and leverage sustainable practices to improve
their performance. Thus, agility acts as a necessary mediator that allows the positive effects of
sustainability to be realized more effectively and efficiently, leading to enhanced financial,
operational, and reputational performance.

The acceptance of this hypothesis underscores the need for MSME:s to not only focus on
sustainability but also foster organizational agility to maximize the positive outcomes of
sustainable practices. This finding has important implications for MSME leaders and
policymakers, suggesting that in addition to promoting sustainability infgljtives, efforts should
also be made to enhance the agility of MSMEs. By doing so, MSME:s can better adapt to the
changes that sustainability requires and titive edge, improving their peffirmance
in the long run. This relationship bﬁmlhty, and performance highlights
the interconnectedness of these el 1mp0rtan of adopting a holistic approach to
business strategy.

4 CONCLUSION | | = S |
4.1 Conclusion \ /

We can now better underqtand he interplggggbetween’ dlgltal transformation, long-term
viability of businesses, orgagigational flexibility, and the success of micro, small, and medium-
sized enterprises (MSME). Accordi}g\t\ findings, digital transformation has a beneficial
impact on the performance and agility of micro, small, and mediunm@fzed enterprises (MSME),
and business sustainability also directly affects these metrics. Mediating the relationship
between cdffibrate sustainability organizational agility was
determined to be an important factaﬂ ?cacy of sustainable strategies.
Nevertheless, the results did not support the pred1 ti n that organizational agility mediates the

association between digital transformation and MSME b noe This suggests that digital
trans ation may have an immediate effect on MSME performance even without agility.

m a theoretical perspective, this study contributes to the literature by highlighting the
individual and collective roles of digital transformation, sustainability, and organizational
agility in improving MSME performance. It also challenges the assumption that organizational
agility is essential for digital tgsformation to influence performance, opening up new avenues
for future research to explore other factors that may mediate or directly affect this relationship.

Practically, the findings suggest that MSMEs should prioritize digital transformation and
business sustainability to enhance their performance and agility. While organizational agility
is important for leveraging sustainable strategies, MSMEs can still benefit from digital
transformation even without a highly agile organizational structure. Thus, MSMEs should
focus on adopting digital tools and sustainable practices, while also working towards enhancing
organizational agility to fully realize the long-term benefits of these transformations.

4.2 Implication and Future Research
Policymakers and MSME leaders should take note of the results. Their first point is that
digital transformation has a direct and substantial effect on MSMEs' performance, so it's
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imperative that they adopt it.glsinesses can gain a competitive edge by integrating sustainable
practices into their core operations, as the report highlights sustainability as a valuable long-
term approach for increffing MSME performance. Developing a culture of flexibility and
adaptation is cr§al for micro, small, and medium-sized enterprises (MSMEs), especially in
light of the fact that organizational agility mediates the conifggtion between sustainability and
performance. If policymakers are serious about helping micro, small, and medium-sized
enterprises (MSMEs) adapt to the ever-shifting business landscape, they should think about
funding digital transformation and sustainability programs. There are a number of caveats to
this study that diminish its otherwise useful conclusions. First, because it may have only
included participants from a certain industry or geographic area, the sample may not be
generalizable to all MSMEs. Hence, it's possible that the results can't be applied to all MSMEs.
Second, correlations were only recorded at one instant in time (a "cross-section") because it
was the only data type used in the study. If we want to see how the factors' associations change
over time and how digital transformation and sustainability affect MSME performance in the
long run, we need longitudinal studies. Additionally, this study did not account for other
characteristics that may have an impact on MSME performance, such as leadership, external
collaborations, ofharket conditions. T

Expanding the sample to inclu

a wider range of MSMEs across differeffjindustries and
geographical areas could help fu ctpjr(;dress these limitations and provide a more
comprehensive understanding ‘of the variables' intera&tions. The impact of digital
transformation, company sustainability, |ﬂ(’l organizational agility on the performance of
micro, small, and medium entérpri (M over the ldng term should be investigated
through longitudinal research. There \ﬁ—bf other leadership.,.%tyles, organizational cultures, or
external collaborations that medif§§ or moderate the connection between digital transformation
and MSPHE success; these could %{; ject of future research. Lastly, to gain a better grasp
of how micro, small, and medium-si f;](L'prises (MSMEs) might take advantage of digital
transformation and sustainability in this dynamic business climate, it would be helpful to study

the impact of outside forces like government policies and market rivalry.
lfﬁ‘l

oY= ﬂ"-l I,-".‘_ - I/j\ —
5. REFERENSI SRS \L
Alalwan, A. A. (2018). Investigating the/impact of social media advertising features on

customer purchase intentidnf_ﬁszef‘}z tional Journal oflnformrmn Management, 42,
65-77. https://doi.org/10.1016/j.ijinfomgt.2018.06 001

Ballerini, J., Giordino, D., Smrcka, L., & Culasso, F. (2023). Exports or public procurement
to resist in the post-pandemic world? How e-commerce appeases this food and
beverage SMEs ambidextrous dilemma. European Journal of Innovation Management,
26(7), 715-750. https://doi.org/10.1 108/EJIM-01-2023-0021

Brewis, C., Dibb, S., & Meadows, M. (2023). Leveraging big data for strategic marketing: A
dynamic capabilities model for incumbent firms. Technological Forecasting and Social
Change, 190, 122402 https://doi.org/10.1016/j.techfore.2023.122402

Buccieri, D., & Park, J. (2022). Entrepreneurial marketing and reconfiguration towards post-
entry performance: Moderating effects of market dynamism and entry mode. Journal of
Business Research, 148, 89—-100. https://doi.org/10.1016/j.jbusres.2022.04.053

Cassia, F., & Magno, F. (2022). Cross-border e-commerce as a foreign market entry mode
among SMEs: The relationship between export capabilities and performance. Review of
International Business and Strategy, 32(2), 267—-283. https://doi.org/10.1108/RIBS-02-
2021-0027

| 315 | Vol. 16, No. 2 | Desember 2024




ULTIMA Management | ISSN 2085-4587

Da Silva, D.J. C., Stertz, E. D. S., Portella, A. G., Gomes, C. F.S.. Moreira, M. A. L., &
Santos, M. D. (2023). Social Media Platform for Digital Marketing: An Analysis Using
CRITIC-GRA-3N Method. Procedia Computer Science,221, 169-176.
https://doi.org/10.1016/j.procs.2023.07.024

Dabas, S., Sharma, S., & Manaktola, K. (2021). Adoption of digital marketing tools in
independent businesses: Experiences of restaurant entrepreneurs in India and United
Kingdom. Worldwide Hospitality and Tourism Themes, 13(2),214-235.
https://doi.org/10.1108/WHATT-09-2020-0120

Diaz, E., Esteban, A., Carranza Vallejo, R., & Martin-Consuegra Navarro, D. (2022). Digital
tools and smart technologies in marketing: A thematic evolution. International
Marketing Review, 39(5), 1122-1150. https://doi.org/10.1108/IMR-12-2020-0307

Esfahbodi, A., Pang, G., & Peng, L. (2022). Determinants of consumers’ adoption intention
for blockchain technology in E-commerce. Journal of Digital Economy, 1(2), 89-101.
https://doi.org/10.1016/j.jdec.2022.11.001

Fitriani, N., Setiawan, D., Aryani, Y. A., & Arifin, T. (2023). Does social media affect

performance in e-commerce business?Therele of customer management. Journal of
Com

Open Innovation: Technology, arket an xity, 9(4), 100171.

https://doi.org/10.1016/j joitmc.2023 l

Fuller,R. M., Harding, M. K, LuLna,L., mmers, J. D. @022) The impact of E-
commerce capabilities on online ret 11 petformance: Examining the role of timing of
adoption. Information & Ig@mm ), 103584. |
https://doi.org/10.1016/j nn 202t;295g84 /

Gao, Q., & Xing, X. (2023). Study on'the Impact of Chatbot Characteristics of Online
Shopping Mall on Customer Satisfaction and Reuse’ Intention in China: Hedonic

Motivation and Utilitarian Motivation as Moderatlng Variables. Korea International
Trade Research Institute, 19(1), 51-67. https://doi.org/10.16980/jitc.19.1.202302.51

Giotopoulos, I., Kontolaimou, A., & Tsakanikas, A (20\22) igital responses of SMEs to the
COVID- 19 crisis. Imemaflonaf JoE[vaa Entrepreneurial Behavior & Research,

28(7), 1751-1772 httpq/dm org/ 108/TJEBR- 1 021-0924

Godey, B., Manthiou, A. Pederzoh . D.,/Rokka J,Alello 'G., Donvito, R., & Singh, R.
(2016). Social media marketing efforts of luxury brands: Influence on brand equity and
consumer behavior. Journal of Business Research,69(12), 5833-5841.
https://doi.org/10.1016/j.jbusres.2016.04.181

Hasibuan, B. K., & Sadalia, I. (2023). Review of Behavioral Finance from an Inventor’s
Perspective. In W.R. Murhadi, D. Anandya, N. K. Darmasetiawan, J. Dyah Trisnawati,
P. A.Mahadwartha, & E. Tandelilin (Eds.), Proceedings of the 19th International
Symposium on Management (INSYMA 2022) (Vol. 223, pp. 213-218). Atlantis Press
International BV. https://doi.org/10.2991/978-94-6463-008-4_29

Hasibuan, R. R., Darmawan, A. R., Afifah, H., Permana, 1. S ., Masrokhah, S., Suciningtyas,
S., & Sumaya,P.S. (2024). PEMANFAAT MEDIA SOSIAL DALAM PEMASARAN
PRODUK UMKM DI KABUPATEN BANYUMAS. 2(2).

Hasibuan, R. R., Setyanugraha, R. §., Amelia, S. R., Arofah, A. A., & Pratiwi, A. R. (2021).
Penyuluhan Pemanfaatan Air Nira Pohon Kelapa Menjadi Gula Semut untuk
Meningkatkan Perkonomian Desa Kuripan Kabupaten Cilacap. ETHOS: Jurnal

| 316 | Vol. 16, No. 2 | Desember 2024




ULTIMA Management | ISSN 2085-4587

Penelitian dan Pengabdian kepada Masyarakat, 9(1).
https://doi.org/10.29313/ethos.v9il.6570

Herigbaldi, U., Jayadi, A, Erlando, A, Samudro, B.R., Widodo, W, & Esquivias, M. A.
(2023). Survey data on organizational resources and capabilities, export marketing

strategy, export competitiveness, and firm performance in exporting firms in Indonesia.
Data in Brief, 48, 109112. https://doi.org/10.1016/j.dib.2023.109112

Iyer, P., & Bright, L. F. (2024). Navigating a paradigm shift: Technology and user acceptance
of big data and artificial intelligence among advertising and marketing practitioners.
Journal of Business Research, 180, 114699.
https://doi.org/10.1016/] jbusres.2024.114699

Johansson, A.C_, & Zhu, Z. (2023). Reputational assets and social media marketing
activeness: Empirical insights from China. Electronic Commerce Research and

Applications, 61, 101305. https://doi.org/10.1016/j elerap.2023.101305

Kapoor, R., & Kapoor, K. (2021). The transition from traditional to digital marketing: A
study of the evolution of e-marketing in the Indian hotel industry. Worldwide
Hospitality and Tourism Themes, 13(2); 13. https://doi.org/10.1108/WHATT-10-
2020-0124

Kikawa, C.R., Kiconco, C., Agalz:i,ﬂ.ﬁ_lgirim;ieba, D., Ssematimba, A., & Kalema, B. M.
(2022). Social Media Marketing f all and Mediu}(‘l Enterprise Performance in
Uganda: A Structural Equation Model. Susﬂainabiiiry, 14(21),14391.
https:/;’doi.org/10.3390/5utl421 391 I|

Martini, Setiawan, D., Adharian'i.., D., ymawan, [., & Wiq.tl)do, M. (2023). E-commerce
and micro and small industries rmance: The role of firm size as a moderator.
Journal of Open Innovation: Technology, Market, and Complexity, 9(3), 100142.
https://doi.org/10.1016/j joitme.2023.100142 -

Mora Cortez, R., & Hidalgo, P. (2022). Priori_tiz_ing B2B marketing capabilities:

Crossvergence in advanced. and emerging @CQDQII{;CS- dustrial Marketing
Management, 105, 422-438. https(J; 1pr£fl -1016/j.indmarman 2022.07.002
\ iI

Mukhopadhyay, U. (2023). Impact of C Dﬁ\lﬁ#’ defn\i n academic performance and
work-life balance of women-academicians. Asian Journal of Social Science, 51(1), 62—
70. https://doi.org/10.1016/.ajs5.2022.07.003

Pandey, N., Nayal, P., & Rathore, A.S. (2020). Digital marketing for B2B organizations:
Structured literature review and future research directions. Journal of Business &
Industrial Marketing, 35(7), 1191-1204. https://doi.org/10.1 108/JBIM-06-2019-0283

Saheb, T., Amini, B, & Kiaei Alamdari, F. (2021). Quantitative analysis of the development
of digital marketing field: Bibliometric analysis and network mapping. International
Journal of Information Management Data Insights, 1(2), 100018.
https://doi.org/10.1016/j .jjimei.2021.100018

Shams, R., Sohag, K., Islam, Md. M., Vrontis, D., Kotabe, M., & Kumar, V. (2024). B2B
marketing for industrial value addition: How do geopolitical tension and economic
policy uncertainty atfect sustainable development? Industrial Marketing Management,
117,253-274. https://doi.org/10.1016/j.indmarman.2024.01.002

Shankar, V., Grewal, D., Sunder, S., Fossen, B., Peters, K., & Agarwal, A. (2022). Digital
marketing communication in global marketplaces: A review of extant research, future

| 317 | Vol. 16, No. 2 | Desember 2024




ULTIMA Management | ISSN 2085-4587

directions, and potential approaches. International Journal of Research in Marketing,
39(2), 541-565. https://doi.org/10.1016/j.ijresmar.2021.09.005

Shukla, A, Varshney, J., & Raj, A. (2024). Examining the linkage between managerial ties
and firm performance: The mediating role of marketing capabilities and moderation
role of industry - A meta-analytic approach. Industrial Marketing Management, 119,
122-134. https://doi.org/10.1016/j.indmarman.2024.04.010

Tafesse, W., & Wien, A. (2018). Implementing social media marketing strategically: An
empirical assessment. Journal of Marketing Management, 34(9-10), 732-749.
https://doi.org/10.1080/0267257X.2018.1482365

Umair Manzoor, Sajjad Ahmad Baig, Muhammad Hashim, & Abdul Sami. (2020). Impact of
Social Media Marketing on Consumer’s Purchase Intentions: The Mediating role of
Customer Trust. International Journal of Entrepreneurial Research, 3(2), 41-48.
https://doi.org/10.31580/ijer.v3i2.1386

Vangeli, A., Malecka, A., Mitrgga, M., & Pfajfar, G. (2023). From greenwashing to green
B2B marketing: A systematic literature review. Industrial Marketing Management
115,281-299. https://doi.org/10.1 man.2023.10.002

Wibowo, D. U., & Yulianto, E. (2022). PEN( UH SOCIAL MEDIA MARKETING
TERHADAP KESADARAN K, C MEREK DAN KEPUASAN KONSUMEN.

Zahoor,N., & Lew, Y. K. (2023). Enhancing international r}yarkcting capability and export
performance of emerging market S in crises: Strategic flexibility and digital
technologies. International M ing Review, 40(5), 1158-1187.
https://doi.org/10.1 lOS/MB-IZé[ﬁ-O%O /

/

| 318 | Vol. 16, No. 2 | Desember 2024




3911-Article Text-17529-1-10-20250204.pdf

ORIGINALITY REPORT

24, 18, 18+ 7w

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

.

www.e-journal.citakonsultindo.or.id

Internet Source

3%

=)

Submitted to Swiss School of Business and
Management - SSBM

Student Paper

1o

e

Submitted to Universiteit van Amsterdam
Student Paper

(K

-~

fastercapital.com

Internet Source

(K

o

liari.org

Internet Source

(K

Lorena Espina-Romero, Doile Rios Parra,
Humberto Gutiérrez Hurtado, Egidio Peixoto
Rodriguez et al. "The Role of Digital
Transformation and Digital Competencies in
Organizational Sustainability: A Study of SMEs
in Lima, Peru", Sustainability, 2024

Publication

(K

www.mdpi.com

Internet Source

(K




E Submitted to Suan Sunandha Rajabhat 1
Universit <l
y
Student Paper
managementpapers.polsl.pl
n InternetSogurce p p p p <1 %
Hurriyati Ratih, Tjahjono Be.nn.y, | <1 0%
GafarAbdullah Ade, Sulastri, Lisnawati.
"Advances in Business, Management and
Entrepreneurship”, CRC Press, 2020
Publication
Evi Susanti, Rita Yuni Mulyanti, Lela Nurlaela <1 o
Wati. "MSMEs performance and competitive ’
advantage: Evidence from women's MSMEs in
Indonesia", Cogent Business & Management,
2023
Publication
Submitted to University of Kelaniya
Student Paper y y <1 %
Submitted to University of Hull
Student Paper y <1 %
hivo.co <1 .
Internet Source Y%
Carmen M. Felipe, Dorothy E. Leidner, José L. <1 0%

Roldan, Antonio L. Leal-Rodriguez. "Impact of
IS Capabilities on Firm Performance: The
Roles of Organizational Agility and Industry



Technology Intensity", Decision Sciences,
2019

Publication

Financial Landscape in the Digital Age", CRC
Press, 2024

Publication

Yee, Foo Meow. "Green Purchasing <1 o
Capabilities and Practices Towards Triple °
Bottom Line Performance: Moderating Effects
of Institutional Pressure", University of
Malaya (Malaysia), 2023
Publication
Submitted to University of Birmingham
Student Paper y g <1 %
journal.uii.ac.id
%nternet Source <1 %
transpublika.co.id
Internet SEurce <1 %
df.usaid.gov
IFr-?ternetSource g <1 %
Lianju Ning, Dan Yao. "The Impact of Digital <1
: : —_— %
Transformation on Supply Chain Capabilities
and Supply Chain Competitive Performance”,
Sustainability, 2023
Publication
Thomas Andreas Maurer. "Exploring the
22 PO <1




journal.untidar.ac.id
%nternet Source <1 %
Ajobo, Tom Roghoke. "Analysing the Effects of <1 o
ICT Adoption &Use on Knowledge Creation by ’
SMEs: (A Case Study of Some Agric-SMEs in
Nigeria).", Liverpool John Moores University
(United Kingdom), 2024
Publication
Barghouth, Malek Yousef. "Impact of Social <1 o
Media Marketing on Marketing Performance ’
in Auto Lubricants Trade Companies in
Amman- Jordan", University of Petra (Jordan),
2022
Publication
digibug.ugr.es
Intgnet So%rceg <1 %
Abdullah Fahad AIMulhim. "Smart supply <1 o
chain and firm performance: the role of ’
digital technologies", Business Process
Management Journal, 2021
Publication
WWW.aasmr.or
Internet Source g <1 %
Abdel-Aziz Ahmad Sharabati, Ahmad Ali Atieh <1 o
0

Ali, Mahmoud Izzat Allahham, Alhareth Abu
Hussein et al. "The Impact of Digital
Marketing on the Performance of SMEs: An



Analytical Study in Light of Modern Digital
Transformations", Sustainability, 2024

Publication

repozytorium.kozminski.edu.pl
Interr)net S%)/urce p <1 %
Lei Li, Jiabao Lin, Jose Benitez, Xin Luo, Patrick 1
. ; . . . <l%
Mikalef. "Seeking Decision-Making
Performance: Examining the Role of E-
Commerce Capability, Digital Business
Intensity, and Organizational Agility",
Information & Management, 2024
Publication
library.acadlore.com
Internetrg(/)urce <1 %
mc.ncbi.nlm.nih.gov
Irgternet Source g <1 %
www.koreascience.or.kr
Internet Source <1 %
Dega, Setondji Carmand. "Influencing <1 o
Successful Cloud Technology Adoption: The ’
Role of Leadership Styles in Change
Management for SMEs", University of
Maryland University College, 2024
Publication
en.urbanresilience.cn
Internet Source <1 %




iccmi2023.or

Internet Source g <1 %
icobss2024.com

Internet Source <1 %
Submitted to Brickfields Asia College

Student Paper g <1 %
Citizenside.com

Internet Source <1 %
etd.uum.edu.m

Internet Source y <1 %
icame.events.unhas.ac.id

Internet Source <1 %
jasf.upnjatim.ac.id

{nternet SEurge <1 %

Cong Doanh Duong, Thanh Tung Dao, Trong <1 o
Nghia Vu, Thi Viet Nga Ngo, Minh Hoa ’
Nguyen. "Blockchain-enabled food traceability
system and consumers’ organic food
consumption: A moderated mediation model
of blockchain knowledge and trust in the
organic food chain", Sustainable Futures,
2024
Publication

Minghao Xu, Yufei Zhang, Haoran Sun, <1 o

0

Yuanxiu Tang, Junjun Li. "How digital



transformation enhances corporate
innovation performance: The mediating roles
of big data capabilities and organizational
agility", Heliyon, 2024

Publication

e-journal.president.ac.id
IntgrnetSourcep <1 %
iris.unito.it
Internet Source <1 %
Www.ijaar.or
Internet Sgurce g <1 %
Hsian-ming Liu, Hsin-feng Yang. "Managing <1 o
Network Resource and Organizational ’
Capabilities to Create Competitive Advantage
for SMEs in a Volatile Environment", Journal
of Small Business Management, 2020
Publication
enius.inspira.or.id
IgnternetSource p <1 %
Ludi Wishnu Wardana, Ahmad, Aniek <1 o
Indrawati, Farij Ibadil Maula et al. "Do digital ’
literacy and business sustainability matter for
creative economy? The role of
entrepreneurial attitude", Heliyon, 2023
Publication
discovery.researcher.life
Internet Sourczl <1 %




Ul
E

ilomata.org

Internet Source

<1%

jurnal.globalhealthsciencegroup.com

{nternet So%rce g p <1 %
jurnal.unmer.ac.id

{nternet Source <1 %
WWW.growingscience.com

Internet S?urce g <1 %

"Explainable Artificial Intelligence in the <1 o
Digital Sustainability Administration", Springer ’
Science and Business Media LLC, 2024
Publication
Submitted to Liberty Universit

Student Paper y y <1 %
Submitted to Seqi University College

Student Paper g y g <1 %

E Submitted to Universidad Francisco de Paula <1

%

Santander
Student Paper
archive.interconf.center

Internet Source <1 %
iieta.or

Internet Sou?ce <1 %
rgsa.emnuvens.com.br

In?ernet Source <1 %




Cegarra-Navarro, Juan-Gabriel, Pedro Soto- <1 o
Acosta, and Anthony K.P. Wensley. °
"Structured knowledge processes and firm
performance: The role of organizational
agility", Journal of Business Research, 2016.

Publication
eprints.staffs.ac.uk

IntErnetSource <1 %
equatorscience.com

m Intcjrnet Source <1 %
ipindexing.com

IrEernet Sourceg <1 %
www.smmtc.uum.edu.m

E Internet Source y <1 %

E Khalil Ahmad, Bhuvanesh Sharma, Ritesh <1 y
Khatwani, Mahima Mishra, Pradip Kumar °
Mitra. "Impact of metaverse technology on
hospitality and tourism industry: an interplay
of social media marketing on hotel booking in
India", International Journal of Tourism Cities,

2024
Publication
Maria Ivanova-Gongne, Lasse Torkkeli, <1 o

Nikolina Koporcic, Wilhelm Barner-
Rasmussen. "Individuals in B2B Marketing -
Sensemaking and Action in Context",
Routledge, 2024



Publication

mdpi-res.com

InternEt Source <1 %
uwspace.uwaterloo.ca

Interne?Source <1 %
Submitted to University of KwaZulu-Natal

Student Paper y <1 %
Submitted to University of Nottingham

Student Paper y g <1 %
dk.um.si

Internet Source <1 %
finance.yahoo.com

InternetSour(}g <1 %
finmodelslab.com

Internet Source <1 %
www.fao.or

Internet Source g <1 %

Andre,annq Arl.'uda. A|-Dr|yen <1 0%
Personalization in Fast Fashion and Its
Implications for Consumer Behavior and
Sustainability.", ISCTE - Instituto Universitario
de Lisboa (Portugal)
Publication

m Eti Jain, Anuja Shukla, Shiv K. Sharma, Arvind <1

%

Kumar. "Corporate Social Responsibility



Influence On Organizational Performance:
Moderating Effect Of Corporate Reputation
Performance: Moderating Effect Of Corporate
Reputation”, Management Dynamics, 2022

Publication

Michael Christofi, Olga Kvasova, Elias <1 o
Hadjielias. "COVID-19 pandemic: advancing ’
international marketing theory and guiding
practice", International Marketing Review,

2024
Publication

Ming, ngi. "Small-.and Mediurr.1-Siz.e.d <1 o
Enterprises Strategies for Sustainability and
Profitability Beyond 5 Years.", Walden
University
Publication

Pacheco, Marlon. "The Impact of Social Media <1 o
Data Breach on Consumers Toward Targeted ’
Advertisement.", Trident University
International, 2024
Publication
clok.uclan.ac.uk

84 Internet Source <1 %
core.ac.uk

85 Internet Source <1 %
digitalcommons.hope.edu

m Integrnet Source p <1 %




ejournal.indo-intellectual.id
In{ernet Source <1 %
jjsab.com
Iiternet Source <1 %
apers.academic-conferences.or
E IEterFr?et Source g <1 %
www.researchsquare.com
m Internet Source q <1 %
Armen Zulham, Sumaryanto, Budi Wardono, <1 y
Saptana, Dadan Permana, Radityo Pramoda, ’
Nensyana Shafitri. "Effect of Rural Road
Improvement on The Main Source of Income
Changes: Evidence From Brackishwater
Villages in Indonesia", Journal of Open
Innovation: Technology, Market, and
Complexity, 2024
Publication
M. Affan Badar, Ruchika Gupta, Priyank <1
: R %
Srivastava, Imran Ali, Elizabeth A. Cudney.
"Handbook of Digital Innovation,
Transformation, and Sustainable
Development in a Post-Pandemic Era", CRC
Press, 2024
Publication
Yaqin Yuan, Hongying Tan, Linlin Liu. "The <1 o

effects of digital transformation on supply



chainresilience: a moderated andmediated
model", Journal of Enterprise Information

Management, 2023

Publication

Seoloore <Tw
goocoodpub.com <7«
o I <Tw
Jemeeom <T«
[ Joumasunnes-acid <7«
[ Joumaunpas.acid <Tw
100JERS TS <T«
101 I|cztce)rnvxétesg'ireci:hjournaI.com <1 o
102 QN <7«
¥ rsisinternational.org <1 o

Internet Source




wseas.com
10 Internet Source <1 %
www.auqstskola.lv
Internet Sourcg <1 %
www.ilomata.org 1
Internet Source <:: 96
www.mbaknol.com
107 Internet Source <1 %
www.pfw.edu
Internet Scr))urce <1 %
109 Manal Yunis, Nawazish Mirza, Adnan Safi, 1
. . . <l%
Muhammad Umar. "Impact of audit quality
and digital transformation on innovation
efficiency: Role of financial risk-taking", Global
Finance Journal, 2024
Publication
PR "Chapter 300227 Carbon Cycle", Springer <1 o
Science and Business Media LLC, 2023 °
Publication
Maha Shehadeh, Ahmad Almohtaseb, |Jehad
111 J <1 %

Aldehayyat, Ibrahim A. Abu-AlSondos. "Digital
Transformation and Competitive Advantage
in the Service Sector: A Moderated-Mediation
Model", Sustainability, 2023

Publication




Ur Rahman, Zoeb. "An Ethical Sustainability
Model for the Ready-Made Garments
Enterprises in Bangladesh", University of
Wales Trinity Saint David (United Kingdom),
2023

Publication

112

<1%

Exclude quotes On Exclude matches Off

Exclude bibliography On



